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2
billion

cups a day

10%

increase in coffee 
consumption in 2019

C
off

ee
 is 

the world’s most popular drink

82%
of people think coffee, tea and 
refreshment facilities are the 
most important service features 
for an effective workplace

In recent years, coffee consumption has boomed – 
especially here in the UK.  

Sources: British Coffee Association; Allegra Strategies

43%
say coffee improves 
their productivity

35%
team performance boost 
through face to face interactions

No longer a nation 
of tea drinkers
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Fuel for progress
At Eurest, we see 
coffee as so much 
more than refreshment 
– it’s the lifeblood 
of the workplace.  

We are thrilled to be launching our own 
bespoke Coffee by Eurest range, in partnership 
with Mental Health UK. 

This new offering brings employee wellbeing 
and mental health to the fore of our activity, 
and showcases our commitment to powering 
the nation forward. Like everything we do, it’s 
designed to fuel productivity, speak creativity, 
build connections and boost energy. 

We hope you enjoy it.”

Morag Freathy
Managing Director B&I

Registered Charity
no. 1170815

“
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We’re here to help 
people get the most 
out of every day, 
every break and 
every meal – 
both physically 
and mentally.
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It’s all about helping people pause, 
reflect and connect – and become 
healthier and happier in the process.

Our new range – Coffee by Eurest – has been created in 
partnership with Mental Health UK, to do just that. 

We have three exclusive house roasts on offer, and 
we are excited to match each with our individual sites.

All our staff are trained to ensure a quality cup every time 
– whether it’s the first drink of the day, your mid-morning 
pick-me-up or a shared experience during an afternoon 
catch-up with colleagues. 
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We’re working with Mental Health UK 
to start conversations, encourage 
breaks and boost wellbeing. 

Mental Health UK connects with people and organisations 
to provide mental health information, advice and support. 
Working across the UK, the charity brings together nearly
50 years of expertise from their four national founding charity 
partners to improve understanding and provide vital care.

One key programme is the Step by Step campaign: it aims to 
get people walking and talking about mental health, to help 
reduce the stigma attached to mental health problems.

We’ll donate 5p from every cup of Coffee by Eurest 
we sell* to help Mental Health UK in their vital work.

£5 could provide a teacher with resources to deliver mental 
health resilience training in their classroom. 

£10 could help pay for a call to their advice and information line, 
supporting someone living with mental illness. 

£50 could help someone living with mental health and money 
problems with personalised advice and support through the 
Mental Health & Money Advice Service.

*Up to a maximum of £20,000 through this promotion. 

Registered Charity no. 1170815
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Coffee name

Tasting
notes

Sicilia

Origin
Honduras / Peru
Vietnam / Tanzania
Colombia

Blend
Arabica-Robusta blend of coffee beans

Classification
Roasted exclusively for Compass clients and consumers 
using a blend of Fairtrade beans delivering good quality 
everyday coffee with an ethical certification. 

Tasting Notes
Dark, intense and balanced coffee with hints of dark 
chocolate and a smoky finish. Ideal for espresso coffee
or as a great base for cappuccinos and lattes. 

Accreditations 
Fairtrade
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Coffee name

Three Sixty

Origin
25% Brazil
75% Colombia

Blend
Arabica coffee beans

Classification
Three Sixty premium coffee beans are sourced exclusively 
for their exceptional quality and taste. Blended to create a 
characterful and sophisticated coffee, the Three Sixty RFA 
is enjoyed by both the everyday coffee drinker and more
discerning connoisseurs alike. 

Tasting Notes
Gingerbread, rich dates and soft brown sugar with a 
sherbet acidity. Through milk expect creamed butter and 
melted white chocolate.

Accreditations 
Rainforest Alliance 

Coffee name

Santa Marta 

Origin
Peru / Honduras 
Vietnam / Tanzania
Colombia 

Blend
Arabica coffee beans

Classification
Quality coffee adhering to the Rainforest Alliance programme 
for international and social standards. Dedicated to providing 
high quality beans in harmony with wildlife. 

Promotes healthy eco-systems, protecting forests and rivers, 
and ensuring soil and water quality. 

Tasting Notes
Nutty, caramelly and red fruit acidity

Accreditations 
Rainforest Alliance
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How to make 
the perfect cup

Boil the kettle. Pre-warm the 
cafetière and your mug with the 
hot water, but wait 1-2 minutes 
before making up your coffee.

Measure 7g of coffee per
cup into the cafetière.

1 2
Add half of your off-the-boil 
water (you will need 150ml 
per cup).

Stir with a wooden spoon 
and then top up with the 
rest of the water. 

3 4

Add the lid (don’t plunge!) 
and brew for 3–4 minutes.

5
Smoothly press the plunger 
down to the bottom, there 
should be a slight resistance.

6
Pour into your warmed mug, 
add milk to taste and enjoy.

Store your coffee in an airtight 
container, somewhere cool 
and dry. Don’t refrigerate!

7 8
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teapigs. no airs. no graces. just fine tea
The everyday brew is an essential cuppa. It’s 
also part of the Teabigs ethical scheme, which 
supports young people in Rwanda, where most 
of the tea is grown. Every pack helps Teapigs 
House provide shelter and specialist care for 
disabled young people, and sponsor children 
through both school and university. 

Our menu is full 
of treats, eats 
and pick-me-ups 
that are all worth 
pausing for. 

Lewis & Baker
We are delighted to introduce this new approved partner, 
started in 1890 in Hampshire and lovingly nurtured through 
five generations. It is still a small family run business with 
an undeniable love of all things baked sweet.

Their recipes have been handed down through the 
generations and we love their exceptional tasting 
brownies, flapjacks and cakes.

Divine Chocolate
The first farmer-owned Fairtrade chocolate 
product aimed at the UK mass market. Divine is 
co-owned by over 85,000 farmer members of the 
Kuapa Kokoo cooperative in Ghana, where each 
farmer receives a share in the profits, a say in the 
company and a voice in the global marketplace.

Anything else? 
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Any questions? We’d love to hear from you. 

coffeebyeurest@compass-group.co.uk

Find out more about 
Coffee by Eurest and our 

partnership with
Mental Health UK.

Watch Morag Freathy 
as she talks about our 

passion for coffee.


